Long-awaited increase of Paterson trading network

New Paterson store in Arkhangelsk was automated  on the basis of ERP-solution  «ASTOR: Retail Chain»

On the 12th  of June  the new store of Paterson network began to operate in corpora.  The  store occupies 400  square meters of  selling space. The range of goods includes more  than  2 800  trademark names.

For the last 10 years Paterson  trading network has considerably expanded  its influence  at the regional market FMCG.  The first Paterson stores were opened in Moscow in 1998 in such regions as Zhulebino, Mariano, Novokosino.  In 2002  the  first  store of Paterson network started  to work  in  Saint-Petersburg. So, Paterson had become the  first  Moscow  retailer  in northern capital. 
Dimensioned  regional entry played an important role in  further  development of Paterson trading network.

After 2000  leasing prices for  business places &  new store’s equipment have risen so much that 

pay-back periods  for  retail projects used to be changed  from 2-3 years to  5-7.  In this case  many companies had no opportunity to have good  margin.  Overtaking  medium companies  were in great need  of  effective resources for  leading development.   That’s why   it was necessary to develop retail business beyond Moscow in regional big cities.  
At present Paterson stores are  located in Moscow & Moscow region, Saint-Petersburg, Perm, Arkhangelsk, Orenburg, Novosibirsk etc.  In all more than 120  brand-name stores.

Integrated management of Paterson network is  based on the industry  ERP-system «ASTOR: Retail Chain»

Industry solution «ASTOR: Retail Chain»  was invented  for automating  retail  chains  of

different formats & scales  as well as   DIY networks, supermarkets etc.
Using system functionality  you could  effectively  manage the most important business-processes:
· Inventory control (supply control,  setting up purchase prices etc);
· Pricing management (setting up special  pricing  options,  discount system etc);
· Range  control  (methods  of  Range matrix & Categorical  management);
· Records management,  tax management, fiscal accounting;
· Marketing management  (analysis of marketing activities,  consumer categories, competition etc);
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